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of consumers would like to be 3 '
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able to complete tasks by speaking
to a digital assistant
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There will be over

&8 1.6 billiong 2
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of all searches will be voice by




8 L3 e
i (X538 i

o — - Bk 1A

DAC

Mobile voice-related searches are
more likely to be local-based than text
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How can retailers
win at voice search?



5 pillars
for success

Localization

User-generated Content

Skills and Action

Content Curation

Media Amplitfication
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\Where you are matters as

much as who you are.
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User-generated ¢

Positive reviews are a

great asset in voice search.
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Voice assistants will lean on the cont
of reviews to decide results.
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Skills and action

Create tailored experiences to
provide users with what they need.
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Take control of voice search by providing
a brand compliant user flow that deliver
service and value.



Content Curation

Your content is part of
the conversation. Literally.
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When writing content, think about how
real people converse: ol

- Create a robust FAQ page that caters = |
to conversational, long-tail queries =

» Create share-worthy experiences Y A
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Media Amp

Focus on consistency and relevance.
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» Consistently review Search Query Reports

* Look for phrases that are conversational

» Optimize product feed -
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Copenhagen - Radhuspladsen Netto
Closes in 4 mins
3,876.9 miles away

Copenhagen - Axel Towers

3,876.8 miles away
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Who we are

200+

enterprise clients on multi-year engagements

400+

employees across 14 offices in Europe and North America

Independent

owner-managed agency
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Our agency pillars

{O> Strategic Insight @ Digital Intelligence

D/D;ll] Performance Marketing @ Technology
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Thank you!

Tweet @DAC_Group for you chance to win
a Google Home Mini using the hashtag
#DACetailnordic
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